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WHAT'S |IN

As the real estate industry continues to evolve,
C.A.R. is committed to staying a step and a half
ahead of the curve. We anticipate the topics that
are crifical to our members and help them take a
look around the corner to see what's heading their
way next.

OUR REACH

185,000
email
subscribers

215,000
members

'T FOR YOU?

Our wide range of media products help our
advertisers create brand awareness, improve ROI
and increase their customer bases. And we can
help you, too. Your ad rep is well-versed in this niche
industry and will work closely with you to create

a successful marketing strategy to yield tangible
results. After all, isn't that what you've been looking
forin a marketing partnere

9,500,000
car.org monthly
page views

4,200,000
car.org monthly
sessions

8,000
RElI conference
attendees

2,000,000
monthly transaction
page impressions

250
exhibit
booths

3,000
registrants
per webinar

344,000
magazine
readers

JUST CLICK IT

Click on any topic below to go directly to that section.
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“OUR MOST SUCCESSFUL
MARKETING CAMPAIGN

THIS YEAR WAS THROUGH
C.A.R.”

- DIRECTOR OF MARKETING,
TOP PRODUCER
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CONTACT INFO SPECS

contact info click here for all ad
specs, sizes and
guidelines

Come back here by
clicking the yellow
arrow button on any

page
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2024 MEMBERSHIP

215,000

If you're interested in reaching REALTORS®, you've come
to the right place. As a well-recognized innovator and
leader within the real estate space, the CALIFORNIA
ASSOCIATION OF REALTORS® (C.A.R.) is 215,000 members
strong.

NEARLY ONE SIXTH

OF THE NATION’S
REALTORS® ARE
C.A.R. MEMBERS.

Buying or selling a home is the single most important
transaction in many people’s lives. With stakes that high,
consumers look to the expertise of frained and licensed
professionals. That's where REALTORS® come in.

It's important to note that not everyone who sells real
estate can call themselves a REALTOR®. Only members of
C.A.R. are afforded that privilege in California. What's the
difference? Night and day. Our members subscribe to a strict
code of ethics and are committed to staying ahead of the
frequent changes in the industry through continuing education
and professional development.

In an industry that changes as rapidly as real estate does, how do our
members stay on top of it all2 Through the channels you'll find in this media
kit. They source our magazine for tfrends, tap our website for tools and forms, and

turn to our e-newsletters for up-to-the-minute news and updates. C.A.R. is the preeminent
resource for the information that fuels their business.

So if you're interested in reaching REALTORS®, you've certainly come to the right place. We look
forward to helping you connect with our members and hit all of your marketing goails.

C.A.R.is honored to have received awards of excellence from these prestigious organizations:

NRgele AR
AM&P
EXCEL
GOLD WINNER

SILVER WINNER

SOCIETY OF NATIONAL

ASBPE

American Society of
Business Publication Editors

ASSOCIATION PUBLICATIONS




CALIFORNIA REALTORS?®
READ CALIFORNIA REAL
ESTATE MAGAZINE
BEFORE ANY OTHER REAL

ESTATE PUBLICATION.*

LNId

CELEBRATING 100+ YEARS
For more than 100 years, real estate
practitioners including brokers, office
managers, and top producers have
looked to California Real Estate magazine
to educate, inform, and communicate
diverse ideas and practical applications
relevant to all areas of real estate. Following
our award-winning redesign, we strive to
keep real estate professionals up to date
with the ever-changing industry as well as
all that goes into finding success inside and
outfside of work — celebrating the deals,
giving back, finding zen, and everything in
between.

THE POWER OF PRINT

In this market, skill and expertise may be all
that stand between you and the other guy.
That's why our members turn to California
Real Estate magazine for the innovative
ideas, tools and intelligence that 100 years
of experience brings to the table. Each
issue provides valuable insight info the
frends and developments driving today’s
industry and helps our readers outshine the
competition.

*Source: Experian Simmons Independent Research

LOCAL ADVANTAGE

Distributed to more than one-sixth of the
entire nation’s REALTORS®, California Real
Estate magazine is mailed directly to every
member of C.A.R. at their home or office;
it's their choice.

QUALIFIED LEADS

With the power to purchase and refer,
REALTORS® don't just determine which
products and services meet their own
needs; they're also highly influential when
it comes to recommending products and
services to their clients.




READERSHIP PRINT

2024 Circulation ......... 215,000 AWARDS
Readers Per COpy """"" 1.6 To celebrate our 100 year anniversary, we launched a head-to-toe redesign of our flagship
Readership 344.000 publication, garnering awards of excellence from these prestigious organizations:
......... ,
Annual Issues ......... &y

From the longest tenured media awards program in the USA

Mag'm dedicated to celebrating excellence in media, we are honored
AWARDS menm 1O receive:

EXCELLENCE

*  Maggie Award for Most Improved Publication

* Maggie Award for Best Trade Association Publication

From the American Society of Business Press Editors (ASBPE), one
of the most competitive programs for business-to-business, trade,
association and professional publications, we are honored to
receive:

HOW CALIFORNIA’S SENIORS, DISABLED,
AND VICTIMS OF NATURAL DISASTER
CAN PORT THEIR PROP. 13 PROPERTY TAX
SAVINGS TO NEW PROPERTIES.

NATIONAL

AWARD e AIBEE Gold National Award for Magazine Redesign

e AIBEE Gold Regional Award for Magazine Redesign

" WHAT'S
IN A ==

“WE’VE BEEN
ADVERTISING WITH C.A.R.
FOR YEARS AND KNOW THIS

INVESTMENT PAYS OUT FOR US.”

-- FOUNDER AND CEO,
CRAIG PROCTOR COACHING




2024 EDITORIAL CALENDAR

DISPLAY RATES

ISSUE FOCUS TOPIC DATES
color 1x 3x 4x
. . Top business trends for 2024; Ad Closing: 10/31/23 O d 14,200 12,900 11,150
Q1 / Winter Issues Impacting the P e . onne wree ’ ’ !
Indust new legislation coming down Materials Due: 12/1/23 full page 7900 7150 6.200
Jan/Feb/Mar nausiry the road Issue Mails: 1/12/24 ' ' ’
2/3 page 5,573 5,050 4,350
Celobrating Colformia: A Closing: 1/31 /24 O 1/2 page 4,350 3,975 3,450
Q2 / Sprin Fair & Affordable elebrating California’s osing:
. Pring H . diversity and examining Materials Due: 2/28/24 1/3 page 3.025 2750 2,350
1g}
ApnI/MOy/June ousing fair housing issues Issue Mails: 4/5/24
covers 1x 3x 4x
Q3 / Summer REALTORS® using Al o gain Ad Closing: 5/3/24 2nd n/a $8,450 $7,200

The Al Issue a competitive edge in an Materials Due: 6/6/24
July/Aug/Sept 3rd n/a 8,275 7,100

increasingly fast-paced world Issue Mails: 7/12/24
4th n/a 8,500 7,200

2024’s biggest industry issues Ad Closing: 8/9/24
and most important news Materials Due: 9/12/24

events Issue Mails: 10/22/24

Q4 / Fall
Oct/Nov/Dec

Yearin Review rates - published in gross

agency commission - 15% on display advertising
editorial calendar - subject to change at any time

- L'llIFHI i:-.i,”- | CAFORNI B

EVEN MORE

Ask your sales rep about regional splits and
premium placements like pre-supplied inserts,
polybags and bellybands.

CALIFORNIE BEAL [Wiﬁ

. NOW
i WHAT?

NI RERL ESTATE EaFaRIIE BEALESTH

IT'S ABRAND

NEW YEAR: o , » s
LET'S MUANE THE at H : e Vets and
HOST OF [T | I e —_— PEEVES Newbies

} T - Share Their

Experiences

PRACTICES
MAGAZINES DRIVE WEB

SEARCHES MORE THAN
ANY OTHER MEDIUM.

SOURCE: BIGRESEARCH

PRINT

CLASSIFIED RATES | BOX ADS

black & white 1x 3x 4x

1/2 square $250 $225 $175

square 450 425 350
horiz/vert box 900 825 700

large square 1,750 1,650 1.375
color 1x 3x 4x

1/2 square $275 $250 $200
O square 550 500 425
horiz/vert Box 1,075 1,000 825

large square 2,150 1,975 1,650

CLASSIFIED RATES | LINE ADS

$30 perline | 5-line minimum

additional $30 per line each: shading, large
font, color font

AD SPECS

o click here for ad specs, sizes and guidelines

MOST CURRENT ISSUE

O click here to see this month’s issue



http://www.onlinedigitalpubs.com/publication/?i=142135&p=27
http://www.onlinedigitalpubs.com/publication/?i=168048&p=29
http://www.onlinedigitalpubs.com/publication/?i=168048&p=29
https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Ad-Specs-and-Guidelines.pdf
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http://www.onlinedigitalpubs.com/publication/?i=680134&ver=html5&p=8
http://www.onlinedigitalpubs.com/publication/?i=613277&ver=html5&p=20
http://www.onlinedigitalpubs.com/publication/?i=666528&ver=html5&p=12
http://www.onlinedigitalpubs.com/publication/?i=666528&ver=html5&p=14
http://www.onlinedigitalpubs.com/publication/?i=666528&ver=html5&p=30
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WANT TO GET NOTICED?
DEMAND ATTENTION
WITH OUR HIGH-IMPACT
MARKETING OPTIONS AND
POSITION YOUR BRAND
BEYOND THE COMPETITION.




COVER GATEFOLD

GO AHEAD, TAKE THE SPOTLIGHT

Your marketing covers our cover! This unique position is the diva of all print advertising: stealing focus,
commanding attention and providing the perfect touch of drama. Your message is seen on top of the front JyOUR r'H
cover AND on the inside flap. AUSING gxpERIE

’ :::' i PROPS REIMAGTT C 5 PRE-CON ADVENTURES KICK-OFF

5 AMD ¥ 30 REAL TALKS REIMAGINE]
) 18 DEEP DIVES AT THE PAETY

| “"NA ATVESTATE

;.D'.IEH'IIHH"HT it = L =L |1 A G T OF Wi lm'll

Magazine readers won't be able to overlook your ad, and even anyone walking by the magazine won't
be able to help but take notice! Now that'’s impressive positioning.

GATEFOLD RATES

1x 3x 4x
$13,500 $12,800 $11,800
PRINT ADS
rates - published in gross ARE MUCH
agency commission - 15% on display advertising MORE LIKELY

TO MAKE A

CLOSING DATES POSITIVE IMPACT
THAN ADS IN

) , DIGITAL MEDIA.
ad space materials final issue

closes due for review materials due mails

issue

Winter 9/15/23 11/22/23 12/1/23 1/12/24 We CI"E.‘Eited thﬂ ERE NCE UET. 9, ED-lB
Spring 12/8/23 2/22/24 3/1/24 4/5/24 home warra Nty NE! OCT. 1D'11, 2018
ndustry, now we're  REIASANY.
Summer 3/2/24 5/17/24 5/24/24 7/12/24 SOURCE: red Ef i
YANKELOVICH r“ng It
Fall 7/20/24 10/4/24 10/11/24 10/22/24
RESEARCH, INC.
AD SPECS

O click here for ad specs, sizes and guidelines

Restrictions apply. Subject to availability. Subject to C.A.R. copy and creative approval. Must adhere to C.A.R. style formatting and editorial standards.


https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Ad-Specs-and-Guidelines.pdf
https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Ad-Specs-and-Guidelines.pdf
http://www.onlinedigitalpubs.com/publication/?i=680134&ver=html5&p=1

ADVERTORIAL

PRINT

RAVE

YOUR STORY |
REVIEWS

OUR AUDIENCE “WE REACH REALTORS®
THROUGH C.A.R. WHO

ARE SERIOUS ABOUT
THEIR CAREERS AND ARE
LOOKING FOR INTELLIGENT
WAYS TO BUILD THEIR

BUSINESS”

ADVERTORIAL RATES

Success stories, case studies and new product
launches are perfect fits for the advertorial model.
Showcase your company'’s products and services size 1x 3x 4x
in this unique editorial-like environment by adding $17,040 $15,480 $13,380
an advertorial to your campaign.

A hybrid mix of editorial and advertising content.
Advertorials demand high-impact results because
the format, content and layout give them the
look and feel of a California Real Estate magazine
editorial piece.

2-pg spread

full page 9,480 8,580 7,440

-- FOUNDER AND CEOQO,
CRAIG PROCTOR COACHING

- CLOSING DATES

ADVERTISEMENT o ®
American
Home Shield
PUWERED BY PEU PI.E Tuu I.s Be sure with the Shield." issue ad space advertorial issue
J closes copy due mails

ANDTECHNOLOGY

§ the leader of the home warranty take and whether there were any service-related
industry, American Home Shield® is problems.
focused on creating a great experi- To ensure the best home warranty products

Winter 10/25/23 11/14/23 1/12/24

We created the home
warranty industry, now

Spring 1/25/24 2/15/24 4/5/24

ence for homeowners, buyers, sellers, for their customers, American Home Shield
and real estate professionals. AHS™ is is devoted to implementing new services and we J re re d efi n i n it SU mmer 4/ ] 9/24 5/ ] 0/24 7/ ] 2/24
doing this by investing in people, tools adding them to their customers’ plans. Setting g -
and technology. their products apart from other home warranty
Building 1 ding, trusting i i ies in the industry is a commitment of
with customers and real estate professionals is AHS. — AOVERTISING - FO” 8/3] /24 9/25/24 1 0/22/24

the goal of everyone at American Home Shield,
including a dedicated team of Account Execu-
tives, Customer Care Center Agents and Service
Contractors.

The AHS team is a growing
force with thousands of em-
ployees and five Customer Care
Centers, including the newest
location in Phoenix, AZ. These

American Home Shield is passionate about
creating a positive customer experience during
each step of the service journey. Within each
phase of this journey, there are action plans —
and enhancements — that address
customer needs and expectations.

One of these is a call-back
feature which allows customers
to virtually hold their place in
line. American Home Shield will

SOUTHERN CALIFORNIA EDISON: OFFERING
RESOURCES FOR REALTORS” AND YOUR CLIENTS

111
AMERICAN HOME

Customer Care Agents are on
call to help customers when
they need them most.

In California alone, Ameri-
can Home Shield has 20 local
Account Executives, two Re-
gional Vice Presidents, as well
as a Divisional Vice President,
dedicated to support California
real estate professionals and
their clients.

SHIELD 1S PASSIONATE
ABOUT CREATING A
POSITIVE CUSTOMER
EXPERIENCE DURING

EACH STEP OF THE
SERVICE JOURNEY.

call customers back when it’s
their turn in the virtual queue and
begin working on a resolution.
Customers can now also receive
status updates — including parts
tracking — through text, email,
and their MyAccount portal.
Dedicated team members, inno-
vative customer care centers and

an experience-driven customer

AHS continuously measures their network of journey all contribute to American Home Shield

CONTINUING
with C.A.R.

We're proud of our valuable,

ANDLING electric utility issues today means far

‘more than arranging to start or stop service.

Knowledge of the latest information on solar

power installations, multifamily dwelling en-
fici ities and I

provide ongoing bill support, one-time assistance
and free appliances (including installation) to help
lower energy costs. In addition, customers who need
more time to pay their bills may be eligible for pay-
ment

customer bill assistance, among other programs, can
allow REALTORS® to help their clients.

Southern California Edison is moving towards more
renewable energy. We serve 15 million people in a
50,000-square-mile service area, providing resources
to help our customers and working together to create
a clean energy future. Every year, the impacts of cli-
‘mate change make it more important to integrate clean

SCE also provides free access to its Energy
Education Centers in Irwindale and Tulare, with
classes, workshops, interactive displays and consult-
ing services that provide the latest information about
energy and efficiency i

REALTORS* and their customers who would like
more information on these and other SCE programs

advertorial rates are published in net

display ads within advertorials are due at same time as regular schedule; see page 11 for dates

the leader in the home warranty
industry — and truly changing what it means to
be the industry leader.

more than 14,000 across

metrics to ensure contractors offer a positive
home service experience to customers. These
metrics are focused on quality, but also on data
points that help to determine how long repairs

long-lasting relationship with
the California Association of
Realtors® — 21 years strong.

to help save energy, money and the environment
should visit sce.com.

energy sources into the grid.

« Solar Power: According to
National Renewable Energy
Laboratory, each additional
$1 in energy bill savings
(from your solar installation)
adds $20 to your home’s total
value. To make it simple, we
offer online videos and guides
to assist customers in going,
solar and rebates for battery
“Available to active AHS custome: storage.

© 2018 American Home Shield Cd}

advertorials will be clearly marked “Advertisement,” “Advertorial” or “Special Advertising Section” on each
page in 8-point minimum font size

Every year, more Southern
Californians adopt clean energy
technologies, like rooftop solar
and electric vehicles.

For more information about American Home
Shield, visit ahs.com/realestate.

Join us for a one-hour session to
learn how SCE is moving toward
more renewable energy, and what
you need to know to sell your
residential properties.

+ Solar 101 for Real Estate
Professionals

* Multifamily Energy-
Efficiency Program:

The program offers property-
based rebates on a wide vari-
ety of energy-saving products,
including select products and
services at no-cost. Adopting
new, more energy efficient
technologies not only help
properties conserve energy
use, but may also reduce rou-
tine maintenance and improve
the security of your complex.

+ Electric Vehicle Charging
Infrastructure & Rebate Program

« Residential Programs and Incentives
for Single and Multifamily Properties

AD SPECS

« Income Qualified Programs - save up
t0.30% on monthly electric bill for
eligible customers

CREATING A CLEAN
ENERGY FUTURE

spotlight stage
REimagine! Conference
Long Beach Convention Center

O click here for ad specs, sizes and guidelines

EDISON'

« Bill Assistance Programs: e et

Customers having trouble
paying their electric bills may
be cligible for programs that

Limited availability. All advertorial rates are published in net. The above rates apply regardless if written by the advertiser or
California Real Estate magazine. Advertorial rates are non-commissionable. Ask your ad rep for pricing on multiple pages.
Your advertorial page(s) will be designed and prepared by California Real Estate magazine as part of the service.
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PREMIUMS

E-BLAST BUNDLE

You're not going to find a better deal than this. Purchase two full pages of advertising in California Real Estate
magazine, and we'll throw in one dedicated, all-member e-blast valued at $2,000 for FREE!

If you're interested in sending a customized e-blast to our entire membership list, this offer should seal the
deal. The blast is $2,000 on its own - add print and your exposure goes through the roof at an amazing value.

CALIFLE LA
AR A e
Oif BEAL T

m—r merE

LUNIERBLE TRL A WEMEEES

Grow YOUR Business Rapidly

et Found --
(aet Leads --
Get Closes

Lige Ve P Fagd [ 1ar

ke b iR
rHprilealy gros Fe -
Dissmrey By pour income

RaAE & FEE TRidg

- = ) S

e LRt y i Pl L S, AT O LTI (A
Ta N e L ) P g R T 1 B PR SR T SR

L fmimiz Foem rciran o Faunded T e il bl e
TN . ¢ o it .k ey s meg L Ty, oy e i ey s o

= 324.866- $16,000

Maximum of 2 free e-blasts per advertiser per calendar year. Cost based on net rates for print ads. Subject to availability. Restrictions apply.
Depending on size and weight, additional postage charges may apply. ask your sales rep if you're eligible.

THINK BIG

If you can dream it up, chances are we can make it
happen. California Real Estate magazine can create
and customize high-impact marketing options to help
you leap from the page and stand out. If you don't see
it here, please talk to your ad rep about additionalideas
and pricing.

BOUND INSERTS

Readers won't be able to help but flip the magazine open
directly to your inserted piece. Get their feedback with
business reply cards and use this direct response vehicle
to establish personal links with new customers. Print and
ship them to our bindery, or we can print them for you.

ONSERTS

Receive top-of-magazine visibility and make animmediate
impact on your target audience by topping the magazine
with your pre-printed, polybagged piece. More cost-
effective than direct mail, onserts provide the reader with
an immediate, retainable piece about your products
and services.

PRINT

EIGHT OUT OF 10 C.A.R.
MEMBERS NAMED
CALIFORNIA REAL ESTATE
MAGAZINE AMONG THE
MEMBER BENEFITS THEY
VALUE MOST.

-- SOURCE: C.A.R.
MEMBERSHIP STUDY,
UNAIDED SURVEY




LEVERAGE THE POWER
OF E-MARKETING AND
GENERATE INSTANT
AND MEASURABLE
RESULTS WITH YOUR
CAMPAIGN.

vigan-3
N




NEWSLETTERS Subscribers ... ... 185,000+ E-MEDIA

Annual Issues ... ... 175
Avg OpenRate........ 40-45%

EHEWSLINE' ﬂ\ 53% OF BUSINESS
BUILD YOUR BUSINESS « EMAIL WORKS EMAIL SIX OR MORE
bl The billboard ad is at the top of the TIMES PER DAY.

page, positioned well above the fold. Email marketing is one of the most cost-effective and
Only one billboard is available ad per powerful marketing tools available today. It's timely, targeted, S FF? ER SREEAS FI CEE

issue. Your ad is the first thing readers see measurable and relevant, and it delivers the highest return

when they open their email. on investment of any direct marketing channel available

today.* Position your company a click away from California’s

In addition, animated GIFs are now most active real estate professionals with a text, graphic or

accepted for e-media channels -- your sponsored content ad.

ad will capture even more attention with
movement. No additional charge.

RESPONSIVE DESIGN

California Housing Market Our email newsletter publications have been redesigned to stand far apart from the crowd. Now fully
Outperforms Expectations responsive, your message will retain shape no matter what device or screen size is used to view it.

California’s home-buying season extended further into September as
home sales climbed to their highest level in more than a decade, and
the median home price set another high for the fourth straight month.

E-NEWSLETTER RATES

READ MORE
ad unit ad size lacement 1x 6x 12x 24x
P (1 issue) (6 issues) (12 issues) (24 issues)

SPEND A MORNING WITH MILLION DOLLAR AGENT. TEXT AD "
billboard ’ top of page $1,600 ea $1,440 ea $1,280 ea $1,100 ea

Py wade O Pandemses ol e ool soewdel gt o e conrdy el B 580 X 145
1 Tt R QBT dedeiia. oF kS Ewey T I SOl ey U, e

resmrianors Bl LEAHN SI0HE

Only one text ad appears per issue,

ploced after the first article. text ad 250 characters* after 1st article 1,600 ea 1,440 eq 1,280 ea 1,100 ea

REimagine! Conference & Expo, Opens
Next Week in Long Beach

*Including Spaces
rates - net per issue
ea =each
CALIFORMLA REAL TORES will gaiher i person nen weeh b e Brwi
Ot I hFee yemis [of e slale's pembeie Fedl eafete Made show al P
Lesag Beach Comvention Canter in Long Beach Call. REimagine
Confgrence & Expn, rumeing Oct. 11-17, offers Califoenia REAL TOHS®E
trane tull deys. of valusbie and insigh&lul seminary, lmareng eiparinoes,
i PRAT T i DT (i anad §0 Connect with mors than 290 srhibiors

shawzasing their products and serdees. Many costerence ssssions will

st 61 This a kiftag feal S50 markat and Pive REALTORSS can C |_ O S | N G D AT E S A D S p E C S

READ MORE ,
ad space due - 10 days prior to run date click here for ad specs, sizes and

materials due - 3 days prior fo run date guidelines

Rates are published in netf; e-media advertising is non-commissionable. Restrictions apply.
Subject to availability. Payable in advance. Non-cancelable.
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DEDICATED BLASTS E-MEDIA

ALL YOU
Q= IP

C.AR. dedicated e-blasts generate
remarkably high response rates and
deliver measurable results. Promote

SUBSCRIBERS ANNUAL SHARE OF AVG OPEN

'| 85 OOO+ ISSUES VOICE RATE .

’ 85 -| OO% 40_45% your p.roduc’rs .o.nd services T.o our

exclusive email list and land in the

Q - inboxes of 185,000+ qualified leads.
e

% 100% dedicated sponsored content
means no competitive messaging,

and no distractions.

WHY US AND
NOT THEM?

Research shows people are more
likely to open an email from a trusted

Animated GIFs are now accepted for e-media channels so make sure your blast stands out by adding movement
to it. Animated ads can be up to 5 times more effective than static images. No additional charge.

ient Ad'si distributi 1x 3x 6x 12x source than an unknown one. With
recipients 1Zze IsTribution 4 F L
P (1 blast) (3 blasts) (6 blasts) (12 blasts) T O T C.A.R. whitelisted throughout the
e el v BT oo o sl (ke Connectiora™ Plus. i Bn T messly shoul ksl .
ful list 700 x 1500 180,000 $9,000 ea $8,750 e $8,500 e $7,500 ea ¥3.aboul & holete 30krkn to growing and meisning your cusioTes ppeine industry @5 a frusted sender, bOT_h
b it s Sl B Ao i AR : your'dellvery ANF) open ro’rgs will
brokers only* 700 x 1500 35-40,000 6,000 ea 5,500 ea 5,000 ea 4,500 ea b Access corversion s communicarion (noks that kees prespects movng n e be higher than with other delivery
P chmaton. systems.
b Hewe sl woar eacertins o your Engerin. i & singin Ans, wiedther youdm in the
partial list** 700 x 1500 40,000 minimum $70 per thousand $68 per thousand $65 per thousand $60 per thousand oficn or on e g4
Tolen QTR hai P4 ] e Feotivil] r, Farsngy warhy Conno, -
40000=$2800ea  40000=$2720ea  40,000=$2.600 ea 40,000 = $2,400 ea b e o HYPER TARGETED
60,000 = $4200 ea 60,000 = $4,080 ea 60,000 = $3,900 ea 60,000 = $3,600 e
80,000 = $5,600 ea 80,000 = $5,440 ea 80,000 = $5200 ea 80,000 = $4,800 ea To ensure optimum response, we
100,000 = $7,000 ea 100,000 = $6,800 ea 100,000 = $6,500 ea 100,000 = $6,000 eq '-“"“:““"“" offer geotargeted delivery to your
gl choice of segmented regions within
California. Minimum distribution per
CLOSING DATES AD SPECS & realtor.cont blast is 40,000 members.
Limited number of blasts distributed per month. Ask materials due - 5 days prior to flight date

us about availablility as these tend to sell out. O click here for ad specs, sizes and guidelines

LIMITED AVAILABILITY

LE Out of respect for our subscribers and to maximize the effectiveness of communications

CLICK TO distributed by C.A.R., we offer select access to e-blast opportunities. Distribution is closely

PAGE 18 monitored and restricted, and quantities are limited. In order to ensure your preferred

COR A date, please book your e-blast early. C.A.R. does not sell, rent or release email addresses,
*Broker list inlcudes office managers and franchise owners user information or lists in any copoch‘y.

KILLER DEAL **Minimum send of 40,000

Rates are published in net; e-media advertising is non-commissionable. Restrictions apply.
Subject to availability. Payable in advance. Non-cancelable.



https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Ad-Specs-and-Guidelines.pdf
https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Ad-Specs-and-Guidelines.pdf
http://

THE AVERAGE
PERSON NOW SPENDS
< MORE TIME ONLINE
THAN WITH TV AND
ALL OTHER MEDIA
COMBINED.*




CAR.ORG WEBSITE

THAREACTERS DDNTIN - LEARN & THEIVD - IHEUETEY Jp" - WEUN L AR .

BESE \/ IEWS* 78% OF
CALIFORNIA
REALTORS° VISIT
CAR.ORG.
i
h'l Eilf‘:l.rll-:'.- : . =
" kg SN VT AT o SOURCE: EXPERIAN
INDEPENDENT
RESEARCH
= i ot | Wi | Mt S B4 Fo CALIFORMNIA
:’m N ASSOCIATION

? OF REALTORS

LATESY NEWS

Hatk=nal Flead niwanes

Program extended; MAR
Call Tewr &evian refmains

@ @ &2 & ectre
T pprten Dannpr Lowe b Fhrers imdwniry Jda" T AN

':'.'r!'l: SEINT I TR

e g Ay i Farn o g h.a.l-l_'r\.rll:.-—dl‘:—pr i en en B St e oy o mp————
i’ FRMEES U A S FTETET B I + 8 . g e e by BB LR PO W A P W
T D4 B PR T e T S e AR R B L e T e e e T ] e B L T B P ATy o e P Poad
Fopmge S v g Ty —arEc.EE T ECTESCY feEE TR R a W Sy e 5 e g e S HRH FgaT
Ll e B Bl e BT ]

[ - BLAEE

AR and WormnanUp?
weith reall avtate

divessity organizations 1o

$2cp Hate in Roal Extats

Bl T SR T e e TR

CCRE WORKSHOP SERIES » A T

Baad

et sctionplantor C.A.R’S AWARD-WINNING WEBSITE
praparty insurance pricing

Formp of Gull e T Tl
P Teng AOF So i

A B T T Welcome to the new car.org! We've vastly improved the user experience by modernizing the look, simplifying
— 'h the content and streamlining the search functionality. The car.org site now features an intuitive interface
CAR. s B

l:lhrn:umﬂmm;h: and a responsive layout designed to be viewable on any size computer screen, tablet or mobile device.
Forecait

s Formid Mea e il el g
M N Engaging with C.A.R. members has never looked so good:

V5l Was

& apedial message from
C AR s President

Make & Difference In Your Large format, high-impact advertising options

Local Community e s oot I S « Sponsored content opportunities
[E= B proipriacs cpmiamp i ey i Gemie Lt Bppl bjis plss o . .
Bone mcriphaiy maviey g g 0 ot BLALTORES g o Mt * 100% share of voice ad options

g b igcy ol e o R T

SR Fully responsive site design, suitable for all devices and screen sizes
* Easy navigation with quick access to dive deep directly from the home page

Bawn bgew

mparyngn

LD MW

Create immediate connections with C.A.R.’s most active and infuential members by advertising
on car.org and position your company to be at the forefront of your target audience’s attention.

*Page view = the total number of pages viewed. Repeated views of a single page are counted.
**Visitor session = the period of time a user is actively engaged with the website.
***sers = visitors who have had at least one session in that month. Includes both new and returning users.



CAR.ORG WEBSITE

RESPONSIVE AD SIZING

All website ads are responsive and will automatically be resized to fit each user’s individual screen size, which
means 1920 x 480 ads may appear smaller based on each user's screen size and settings. Thank you for using Lone Wolf
Transactions (zipForm Edition)

G E O - TA R G E T I N G wBEEE el S fmagl b e e LN el § LB Do) med Al i el

Sl el Polede” i e A L P Pl

FEaRT e,
¢ AR e TEANTRCTION CENTIR ™ LEARN & THAIWE ™ INBUSTREY J88" - TOUR CAR™ "q Hi COMETANTINIA
v B L fEaa

Interested in reaching only certain parts of California? Deliver your advertising message specifically to the b indeminds | Thmsstec st
areas you want to target. Strategically placed, geotargeted ads are based on the user’s IP location. Available
for an additional fee, geo-targeting is offered by city or pre-determined DMA:s.

7 Proven Strategies to Grow Your

Real Estate Business to High 6-Figures
and Even 7 & 8 Figures in Annual GCI

ra;i.'.- - A T R e it A - g |

How Millionalre Agents Are Selling Real Estate In'the Market Shift ...
ok v i e bptadani WATCH HERE
Without bprndlnr_ r-.-1|.:|-nn:,l You Don"t Have or Wo rl-|:|r||],3'r 24,7

C.A.R. Women's Initiative

L 18 el d Sl IR R WY M

T s e Q) zipForm® Additional Content

LINE HERE LINE HERE LIHE HERE

-
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f FULL LANDSCAPE a

1920 X 480

e v o o e R gt e o v vy [ o |
You can’t ask for much more square footage than this. Served as a separate pop-under page as
users access their transactions, this 1920 x 480 ad unit is so big it can even be used for branding

purposes. 100% share of voice.
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Your career
is a hot

property.
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Iy bl pira gt yune
BCwr o s you

« HALF PAGE
300 X 600

Two half page ads appear on almost every article page of the website, offering millions
of impressions each month throughout the site. Separate pricing for above the fold
versus below the fold on these 300 x 600 units.

Extensinn

‘ SEE PRICING ON PAGE 33



https://www.car.org/zipformexit
https://car.org/zipformexit
https://www.car.org/zipform/dashboard

WEBSITE

“WE’VE BEEN IMPRESSED
WITH C.A.R. ON MANY
LEVELS AND GET A

ZIPFORM CALIFORNIA

THE MOST HIGHLY QUALIFIED LEADS IN THE INDUSTRY

1 *
CA Page Views*permo.......... 1,500,000 CLOSING DATES A A
CA ViSiTOF SeSSiOHS** per Mo .......... 1,200,000 qupqcedue_]Odes priorforun date ADVERTISING. IT’S A
CA Users** 0ermo. ... ... 330,000 materials due - 3 days prior to run date PLEASURE TO WORK

WITH C.A.R.”

AD SPECS

Place your ad WITHIN THE REAL ESTATE TRANSACTION! We
offer exclusive access to the most highly qualified leads
within California’s real estate community through Lone
Wolf Transactions zipForm Edition, the nation’s leading real
estate forms platform.

MARKETING MANAGER,

O click here for ad specs, sizes and guidelines
MARKET LEADER, INC.

TRANSACTIONS

zipForm Edition

WEBSITE AD RATES

All California REALTORS® have access to these crucial forms FREE of charge, making this one of the most
highly trafficked platforms within the real estate community. Your ad will be seen by REALTORS® as they
fill out contracts and complete each real estate transaction. NO OTHER website comes close to offering

) o i website ad unit ad size page cpm | 50,000 cpm | 100,000 cpm | 250,000
advertisers this kind of extraordinary exposure! placement impressions impressions impressions
O car.org full landscape 19204;]480' above the fold $37 (= $1.850) $31 (= $3,100) $25 (= $6,250)
O car.org half page 300 ]x:fSOO' above the fold $20 (= $1,000) $16 (= $1,600) $12 (= $3,000)
0 car.org half page 300 1<:2600‘ below the fold $18 (= $200) $14 (= $1,400) $10 (= $2,500)
F \ .-- LN RN R E .I.-.‘ 8
TH I S I S N T EXPO. ='h SRR zipForms  leaderboard 1200 ;] o above the fold ~ $26 (= $1,300) $22 (= $2,200)  $18 (= $4,500)
:-I'::r_':“ e ]"‘:l":" e P_:*I:ﬂ:- EETY PI_:T'::"* ] :.:"::- all geo-targeting in addition to any of the above $6 (= $300) $5 (= $500) $4 (= $1,000)

LA Fenah R [SES L PREy R O ol P L Wi Ml e A B A
[ i g 0 v =g L ot sy

LEADERBOARD
1200 X 150

Your ad appears on the homepage where all user transactions are housed. Only one leaderboard ad
appears on the screen at a time with 100% share of voice.

cpm = cost per thousand impressions
minimum impression commitment = 50,000 per month
* All website ads are responsive and may appear smaller based on each user's individual screen size and settings.

** Including spaces

* Page view = the total number of pages viewed. Repeated views of a single page are counted.

** Visitor session = the period of time a user is actively engaged with the website.
*** Users = visitors who have had af least one session in that month. Includes both new and returning users.

O click on arrow icons above to see ads in action

Website ads payable in advance. Rates are published in net; online advertising is non-commissionable.

Site design and ad sizes subject to change. Restrictions apply. Subject to availability.


https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Ad-Specs-and-Guidelines.pdf
https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Ad-Specs-and-Guidelines.pdf
https://car.org/zipformexit
https://www.car.org/zipform/dashboard
https://www.car.org/zipform/dashboard
http://www.car.org/media/pdf/Ad_Specs_and_Guidelines.pdf
https://www.car.org/-/media/CAR/Documents/Your-CAR/PDF/Media-Kit/CAR-Ad-Specs-and-Guidelines.pdf?la=en&hash=B2CC77DD75A3FA538CB73415EA913D9DA53AD83D

DEVELOP AND
STRENGTHEN YOUR
BRAND. AND GREET
YOUR CUSTOMERS
FACE-TO-FACE AGAIN!




REIMAGINE! TRADE SHOW

S REimagine! is FREE for C.A.R. members to
E'.,. attend and offers a concentrated dose
= (3
ﬁl of hands-on training, business tips and THE BEST REAL ESTATE SHOW
a invaluable networking opportunities. IN CALIFORNIA! IT WAS WORTH
EVERY DIME -- THE QUALITY OF
Long Beach ep - , 250+ to m’rgroc’r directly erh C.A.R. members, connec’rlhg G RS AT AN [
B 0.0 e o you with thousands of independent agents, franchise -
A EEé | :z: owners, brokers, managers, and more. AESSNNE
SIGN UP -- CHIEF MARKETING OFFICER,
coming soon.
due dates, specs, guidelines,
FAQs - ask your sales rep for
more info
Nothing beats meeting your potential customers face- i
to-face. As the largest real estate industry event in the BOOTH RATES

state, C.A.R.’s annual REimagine! conference offers
a unique opportunity to showcase your products

zone

X . i booth size cost corners
and services to the decision makers who i ct your (hall placement)
company's bottom line.
standard 10x 10 $3,250 add $200 for each corner
standard 10 x 20 $6,500 add $200 for each corner
standard 20 x 20 island $13.800 4 corners included in price
premium (front of hall) 10x 10 $3.750 add $200 for each corner
premium (front of hall) 10x 20 $7,500 add $200 for each corner
premium (front of hall) 20 x 20 island $15,800 4 corners included in price

Premium Zone = booth placement near the front enfrance of the exhibit hall.

Corners = more than one side of your booth faces an aisle, increasing booth traffic from
multiple directions.

For more information and additional opportunities, see the REimagine! website here.
See the 2024 exhibit hall floor plan here.



https://fs22.formsite.com/webmastercarorg/pehfvmzjmx/index.html
https://www.reimagineexpo.org/becomeanexhibitorsponsor
https://s19.a2zinc.net/clients/caor/reimagine2023/Public/eventmap.aspx?shmode=E

Expertly executed and well attended, C.A.R. events are the ultimate conference experience for both
attendees and sponsors. Sponsorship provides your brand exclusive access and invaluable exposure to the
largest state REALTOR® association membership in the country.

REIMAGINE! EVENT SPONSORSHIPS

As the largest state REALTOR® conference in the country, this C.A.R. annual event
is a magnet for more than 8,000 real estate professionals. A variety of REimagine!
sponsorship options are available at all budget levels, some including high profile
conference favorites like speaking sessions, exclusive access to brokers, content
room sponsorships, large scale event signage, booth fraffic boosters, social events,
and more.

iIANIDVINI

A

REIMAGINE! SPECIALTY SPONSORSHIPS

Held in person the day prior to the free conference, our pre-conference day focuses on these paid
attendance events tailored to niche audiences within the real estate community.

TECH TUESDAY

Tech Tuesday is BACK and it's better than ever! This day-long learning event is jam-
packed with vital tech-know the pros need to help their businesses thrive. Excellent
opportunity for sponsors to present products and services in a demo to the crowd and
establish your company as an indispensible part of every REALTOR'S® day-to-day life.

BROKER FOCUS

C.A.R.'s network of broker super-influencers is accessible exclusively through this
sponsorship. Sponsor our 1-day Broker Conference by committing to this package
before it sells out (limited availability).

YPN IGNITE!

C.A.R.’sYoung Professionals Network helps youngreal estate prosbbecome more business-
savvy by hosting YPN Ignite! networking events and encouraging communication with
other YPN members. Connect directly with these movers and shakers at the start of their
careers.

STEPS EVENTS

C.A.R." STEPS Toward Homeownership program addresses housing

affordability by shedding light on financial literacy, various lending options, [r— STEPS

down payment assistance, and options available for low- to moderate- TOWARD

. . . . . I :OMECWNERSHIF
income earners. STEPS is helping to remove barriers to homeownership by

arming C.A.R. members with valuable information to help their clients finance their own personal American
Dream. If your financial institution provides tools and resources for low- to moderate-income earners, your
company is a candidate for sponsorship and speaking opportunities at STEPS conference events.

VIRTUAL EVENTS APR 10, JUNE 11, SEPT 5, DEC 4

FAIR HOUSING DAY

C.A.R.’s Fair Housing Day is back for a third year, featuring exciting sessions with
innovators, researchers, advocates, policy experts and more on hot topics
like appraisal bias, rental housing discrimination, and inclusive advertising.
Associate your brand with this critical conversation on making the dream of
homeownership a reality for more underserved Californians. FAIR HOUSING

LIVE EVENT APRIL 16 IN SOUTHERN CA

PROPERTY MANAGEMENT CONFERENCE

This half-day virtual conference provides attendees with an opportunity to
learn more about increasing their revenue streams by building a property
management portfolio. Leading names in the property management industry
will provide insight on how they built their businesses and aftendees will
learn how to find the necessary resources to support and grow a property
management business. Sponsors will be highly visible and accessible to this
fast-growing niche audience.

VIRTUAL EVENT FEB 29, 8-12:30

PROPERTY
MANAGEMENT
CONFERENCE

FREMDTER I DAL WA F

Restrictions apply. Limited availability. Subject to C.A.R. approval. All conference-related items are payable in advance.


https://www.car.org/-/media/CAR/Documents/Learn%20and%20Thrive/PDF/REimagine/2024_CAR_Sponsorships

AUDIENCE PROFILE STATS

CALIFORNIA REAL ESTATE

GDEMOGRAPHICS MAGAZINE READERS...

women 57% @ ...believe California Real Estate 92% OF OUR READERS
men 43% magazine provides the most RECOMMEND PRODUCTS
Overdge Gge 539 news ObOUT |eg|S|Of|Ve, IegOI, A N D/o R s E RV I c E s T o
4-year college degree or higher 56% ecgnomlc and indusfry issues in THEIR CLIENTS.
California.
married 69%
@ ...prefer California Real Estate
magazine over the national SOURCE: EXPERIAN
industry publication by a 3-to-1 SIMMONS INDEPENDENT
® CHARACTERISTICS margin. S
sales / broker associate 74%
broker / owner / manager 24% @ ...find California Real Estate
transactions per year 10 magazine's advertising more
years licensed in real estate 16.5 relevant fo their business
) -~ than the national industry
median sales volume $2.3 million . . .
m publication by a 4-to-1 margin.
EI O INCOME
7 median household income ~ $118,800 2024 ratebase ... 215,000
earns more than average
REALTOR® nationdlly 30% readers percopy ............. 1.6
owns primary residence 83% total readership ............. 344,000
owns at least 1 vacation 12%
home
() READERSHIP HABITS C REFERS CLIENTS
@ S PE C IALTIE S regular readers 75% escrow services 79%
residential real estate 81% spend 30 minutes or more reading 2% home inspection 77%
property management 19% valuable to their work 84% home warranty 75%
commercial 14% take action from seeing an ad 53% mortgage/lenders 73%
read before any other publication 39% pest control/inspectors 73%
save entire issue 47% title services 66%
@ TECH USAGE visit advertiser website 33% appraisers 61%
firm has a website 86% discuss ad with others 23% home improvement/contractors  59%
uses social media 58% Use arficles/ads when purchasing " attorneys 43%
has a blog 12% fechnology appliance sales/repair 46%

Source: CALIFORNIA ASSOCIATION OF REALTORS® Member Profile Surveys Source: Experian Simmons Independet Research. Calculations based on valid responses to survey.




DISPLAY AD AND EVENT SALES AD PRODUCTION | PRINT

CLASSIFIED AD SALES | PRINT
STACEY KATZIN | MANAGING SALES DIRECTOR

213-739-8321 | staceyk@car.org 213-739-8320 | printads@car.org

AD PRODUCTION | DIGITAL
MARTA PRIESTLEY | ACCOUNT EXECUTIVE MEDIA

213-739-8236 | martap@car.org

213-739-8288 | onlineads@car.org

CALIFORNIA ASSOCIATION OF REALTORS”®

525 SOUTH VIRGIL AVE | LOS ANGELES, CA 90020
WWW.CAr.org

For our most up-to-date information along with all ad specs, sizes and guidelines visit:
on.car.org/CARmediakit

a CALIFORMIA
'-:‘ ASSOCTATION
? OF REALTORS
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https://www.youtube.com/user/CAREALTORS
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https://twitter.com/carealtors
https://www.pinterest.com/carealtors/
https://www.instagram.com/carealtors/
https://www.facebook.com/CAREALTORS/

